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TO CELEBRATE SUCCESS STORIES, 
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ENTRY to the Campaign is FREE and is open to all ci�zens of the 52 Commonwealth 

Na�ons. Images submission is through Instagram by tagging #iAmABLECampaign 

account and the Images should contain “CAPTION” and hashtags- #iAmABLE 

#PhotoCampaign #ANUNSA #CommonwealthYouthCouncil #Country #Loca�on 

#Date #NameofPhotographer, e.t.c.

What next? Get those cameras out and start clicking.

www.anunsana�onal.org
www.commonwealthyouthcouncil.com 



COMMONWEALTH 
YOUTH COUNCIL

ANUNSA
ALL-NIGERIA UNITED NATIONS 
STUDENTS AND YOUTH ASSOCIATION

The All-Nigeria United Na�ons Students and Youth Associa�on (ANUNSA) is the registered 

and recognized United Na�ons Students and Youth associa�on in Nigeria, established in 1958 

at the University of Ibadan, Oyo State, Nigeria. Associated with the United Na�ons Department 

of Public Informa�on (UN DPI/NGO).

ANUNSA propagates the ideals and principles of the United Na�ons as it regards the Nigerian 

Perspec�ve, and cul�vate as a ma�er of duty, amongst Nigerian students and youths an 

objec�ve outlook on both na�onal and interna�onal issues.

ANUNSA carries out ac�vi�es for the advancement of knowledge, educa�on, scien�fic, social, 

cultural, sports, charitable purposes and literacy campaigns as permi�ed by law. 

ANUNSA also works with all the United Na�ons specialized and affiliated agencies and some 

Ministries, Departments and Agencies (MDAs) of the Federal Republic of Nigeria.

The Commonwealth Youth Council is the official representa�ve voice of the more than 1.2 

billion young people in the Commonwealth.

The CYC was first established in 2013 with the support of the Commonwealth Secretariat’s 
Commonwealth Youth Programme. It was endorsed by Commonwealth Heads of Government 
at their biennial summit in Sri Lanka as an “autonomous, youth-led” organiza�on.

It aims to further advance the youth development agenda by integra�ng young people into the 
development work of the Commonwealth at na�onal, regional, and Pan-Commonwealth 
levels. It also provides a sustainable pla�orm for unified engagement with decision makers and 
youth-led development ini�a�ves.

The CYC works to mobilise the voices of young people and advocate for governments to 
meaningfully engage young people. It partners with the Commonwealth Secretariat and other 
organisa�ons with a focus on youth development.

ABOUT US
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INTRODUCTION

“Let us work together for the full and equal par�cipa�on of 
Persons with Disabili�es in an inclusive and sustainable world 

that embraces humanity in all its diversity.”
— Ban Ki-Moon, Immediate Past United Nations Secretary-General.



Every day, thousands of Persons with Disabili�es are challenged. Not only because of their 

disabili�es, but discrimina�on and exclusion from full par�cipa�on in society, from decision 

making process and o�en rejected by society, par�cularly in less developed countries. A 

dispropor�onate number of persons with disabili�es live in developing countries, o�en 

marginalized and in extreme poverty. 

 Globally, evidence shows that compared to non-disabled people, persons with disabili�es 

experience less legal protec�on, higher rates of poverty, lower educa�onal achievements, 

poorer health outcomes and less poli�cal and cultural par�cipa�on, amongst other things. 

They are o�en side-lined in the rights debate and unable to enjoy the full range of human 

rights. 

Despite the discrimina�on, challenges and barriers that restrict them from par�cipa�ng in 

society on an equal basis with others every day, amongst them are people who strive to survive 

against all odds. They push beyond every limita�on, and their lives are not defined by their 

disabili�es.

To celebrate the success stories of Persons with Disabilites, serving as encouragement for 

others; to raise awareness about the challenges they face daily and to promote be�er 

understanding of issues related to disability and mobilizes support for the recogni�on of their 

dignity, rights and well-being, and of the benefits of their social and economic integra�on in 

society, it is impera�ve that a medium that transcends language and cultural barriers, and can 

bring a be�er understanding of the world inside and outside our borders be employed. Hence, 

the birth of the:  PHOTO CAMPAIGN.

Photography is considered because it's unarguably the most universal form of mass 

communica�on; it can empower, challenge, magnify and inspire ac�on for social change; and 

cannot be undermined in influencing policy making and implementa�on. It is no doubt a 

veritable tool for such an awareness campaign like  launched by the #iAmABLE,

Commonwealth Youth Council in Mombasa, Kenya, on 3rd December 2016, to raise 

awareness about the plight of persons with disabili�es and to see to their empowerment 

against discrimina�on and social exclusion. The Campaign will run for 18 months.

Their empowerment is to the fulfillment of fundamental human rights as stated in 1948 the 

Universal Declara�on of Human Rights, highligh�ng that “all human beings are born free and 

equal in rights and dignity”. Thus, there is need to promote, protect and ensure that they enjoy 

the full and equal recogni�on of their rights.
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The Campaign will be a PHOTO-VOICE par�cipatory one. A community-based approach to 

documentary photography, but focused on the success stories, basic needs and challenges 

facing persons with disabili�es in par�cipants' communi�es. 

The images will serve as catalysts for change by showing the reality of the lives of persons with 

disabili�es — the condi�ons in which they live and work daily.

ENTRY to the Campaign is FREE and is open to all ci�zens of the 52 Commonwealth Countries. 

Images submission isthrough Instagram by tagging #iAmABLECampaign account and the 

Images should contain “CAPTION” and hashtags - #iAmABLE #CommonwealthYouthCouncil 

#ANUNSA #Country #Loca�on #Date #NameofPhotographer, e.t.c.

Each par�cipant can submit as many images as he/she wishes, accompanied with the hashtags 

and cap�ons required. 

The entries will be “Regrann” on #iAmABLECampaign and shared on our various social media 

pla�orms.

We encourage photographers to embark on Photo-walks with special focus on the subject 

ma�er.

THE CAMPAIGN
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PHOTO CAMPAIGN



Upon the closure of entries, exhibi�ons (na�onal, regional and interna�onal/general) that 

would engage a larger community, beyond the par�cipants will be held. 

The photographs collected will be exhibited in galleries, cafes, prominent or free-to-access 

public spaces or squares, across the Commonwealth Na�ons, to create cri�cal consciousness 

of these challenges and inspire the urgent urge to solving them; opening up processes for their 

social inclusion/integra�on.

Maximum effort would go into promo�ng and publicizing the exhibi�ons and invi�ng policy 

makers, Non-governmental organiza�ons and those who could affect and effect change. 

Catalogues and Photo-books, showcasing the photographs would also be printed and 

circulated to concerned bodies for policy formula�on and implementa�on.

Moreover, aside from the two (2) minutes videos sharing messages about people living with 

disabili�es, Video Documentaries, Short Films, and TV Commercials that focuses on their 

success stories and the day to day challenges and how they could be a part of socio-economic 

growth of our society, there would be strategic placement of billboards (with iconic images 

from the campaign) that calls for non-discrimina�on and social inclusion of Persons with 

Disabili�es in all Commonwealth Na�ons.
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1. Celebrate Success Stories: To celebrate the success stories of persons with disabili�es 

who despite many challenges and barriers strive to survive against all odds. Those who 

keep pushing beyond every limita�on, and not le�ng their lives defined by their 

disabili�es.

2. Iden�fy Challenges: This campaign will make par�cipants iden�fy the various 

challenges facing persons with disabili�es in their na�ons.

3. Create Awareness: It's understood that people lack the awareness of the happenings in 

their surroundings. The campaign will make people around the world gain the sense of 

awareness of the cri�cal challenges facing persons with disabili�es, and inspire the 

urgent urge to solving them.

4. Trigger Involvement and Inclusion: People feel powerless when they are unable to 

par�cipate, have no opportunity or forum to have a say in ma�ers that affect their lives. 
 
 Par�cipa�on in decisions that affect their lives and par�cipatory forum to have their say 

are essen�al elements of empowerment resul�ng in cultural, poli�cal, economic, and 

social inclusion/integra�on.

5. Influence Decision Making and Policy Implementa�on:  In some na�ons, policies for 

the inclusion of persons with disabili�es does not exist, and where they do, they are not 

always implemented. 

The systemic exclusion of persons with disabili�es from decision making further 

perpetuates their perpetual dis-empowerment. It is believed that if everyone has a 

share in decision making, each has dignity as a person, each share in our common value 

as human persons and a sense of solidarity may be fostered. 

THE GOALS
#iAmABLE
PHOTO CAMPAIGN



The campaign will bring to the fore be�er understanding of issues related to disability and 

mobilizes support for the recogni�on of the dignity, rights and well-being of persons with 

disabili�es, and of the benefits of their social and economic integra�on in the society. 

Persons with Disabili�es are people with poten�als that should be empowered, encouraged, 

promoted and supported to become economically independent, to create more jobs for both 

non-disabled and persons with disabili�es, and above all, play an ac�ve role in society. 

CONCLUSION
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CONTACT US

+2348032434218, +2349024652113

www.anunsana�onal.org 

www.commonwealthyouthcouncil.com 

iamablecampaign@gmail.com

president.anunsana�onal@gmail.com 

angeliquepouponneau11@gmail.com

@anunsana�onal
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